
 

 
 
 
 
 

 
Issue/Background              
Cyclists were identified as an emerging risk 
group for road casualties. An internal report 
was commissioned to identify further details 
in a bid to obtain further in-depth 
information regarding this casualty group. 
Following the receipt of the report an action 
group was formed to look at the report and 
agree appropriate action. A Cornwall specific 
cycling campaign was developed in response 
to the number of cyclists killed and seriously 
injured in Cornwall.   
 
Data analysis identified: 
• Cyclists make up less than 1% of road 

users in Cornwall and are 
overrepresented in casualty statistics.   

• Male cyclists aged 35-55 are most at risk 
of being injured 

• Cyclist casualties largely occur during the 
summer months (April – September) 

• Cyclists who use their pedal cycle to 
commute and for work related journeys 
should be targeted; fatal, serious and 
slight collisions occurring on weekdays 
and in rush-hours, in combination with 
journey purpose, suggest this would be 
beneficial.  

 
• In 2014 there were no pedal cyclist 

fatalities in Cornwall and 10 seriously 

injured, which is less than half the 
previous year. 

• Data analysis show 100% of killed and 
seriously injured pedal cycle casualties 
involved at least one vehicle.  Car drivers 
being the more blameworthy road user 
in collisions resulting in cyclists being 
injured. 

 
The campaign incorporated key messages to 
drivers and cyclists regarding cyclist safety.  
The campaign focused around getting 
drivers to look out for cyclists when driving, 
and encouraging them to expect to see 
cyclists as part of their journeys.  

 
While the main focus of the campaign was 
to targeting drivers and raise their levels of 
awareness, cyclists were also encouraged to 
make themselves more visible to drivers 
through defensive riding, road positioning 
and appropriate clothing. 

 
 

Action Taken     
Green Watch at Bodmin Fire Station held 
events throughout August at Lanhydrock 
Cycle Hub and Cornwall Services to engage 
with cyclists and drivers and raise 
awareness of the ‘Look, Share, Be Bike 
Aware’ campaign.  The campaign aimed to 
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promote awareness to drivers and cyclists, 
encouraging drivers to look out for cyclists 
on the road and give them plenty of space 
when overtaking and encourage cyclists to 
ride defensively and be more visible on the 
road. 

Car air fresheners displaying the ‘Look, 
Share, Be Bike Aware’ campaign message 
were distributed to drivers to act as a 
reminder of the need to look out for cyclists 
on their journeys.  Cyclists were encouraged 
to complete their evaluation form for the 
opportunity to win a mountain bike and bike 
helmet donated by Clive Mitchell cycles. 

Outcomes for Communities & Staff                                
31 drivers and 35 cyclists were engaged 
through the cycle safety campaign, in total 
66 pre and post evaluation questionnaires 
were completed.  Following engagement:  

• Drivers and Cyclists are now aware of the
‘Look, Share, Be Bike Aware’ campaign 

• Drivers are now more aware of the need
to look out for cyclists and give them plenty 
of space when overtaking 

• Drivers are now more likely to look out for
cyclists when opening their car door 

• Drivers are now more aware of the need
to look out for cyclists when driving on the 
road and especially when they are turning 

• Drivers think cyclists need to take more
responsibility for their own safety and 
cyclists think drivers need to be more aware 
of the need to look out for cyclists and give 
them plenty of space when overtaking  

• The campaign has increased drivers
awareness and they are now more likely to 
be looking out for cyclist as part of their 
journeys  

• 77% of drivers questioned have changed
their attitude towards cyclists has changed 

following the ‘Look, Share, Be Bike Aware’ 
campaign. 

• Cyclists are now more likely to wear
something bright or reflective to increase 
their visibility and make drivers more likely 
to see them. 

• 38% of cyclists are now more likely to fit
lights to their bike to increase their visibility 
to other road users 

• Cyclists reported the ‘Look, Share, Be Bike
Aware’ campaign has increased their 
awareness about making themselves more 
visible on the road. 

The ‘Look, Share, Be Bike Aware’ campaign 
outcomes have been achieved.  Drivers 
have an increased awareness of cyclists and 
understand the need to look out for cyclists 
when driving and give cyclists plenty of 
space when overtaking them. Of the drivers 
questioned 77% reported to have changed 
their attitude towards cyclists following the 
‘Look, Share, Be Bike Aware’ campaign. 

Cyclists understand the importance of 
staying safe and being more visible. 
Cyclists are now more likely to wear 
something bright or reflective and fit lights 
to their bike to increase their visibility to 
make drivers more likely to see them. 
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