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Context

Objectives of the exercise and the method

Cornwall Council wanted greater insight into 
local perceptions of loneliness and isolation, 
to facilitate development of plans to help 
connect adults in Cornwall to the 
communities around them and support 
them in staying happy, healthy and 
independent for longer.

Key questions addressed during the 
conversation were:

1. What does community mean to you?

2. What do you think it means to be 
lonely and isolated?

3. What existing community groups are 
you aware of?

4. What do you think helps to reduce 
loneliness and isolation?

Objective

Deloitte partnered with Remesh to engage participants in a live 
crowdsourced conversation, eliciting open and close-end responses 
relating to the topic of loneliness and isolation:

Key event details:

1. The event took place on Thursday 3rd May 2018 at 7:30pm.

2. The live conversation lasted for one hour and was made up of 200 
respondents from across Cornwall and neighboring regions.

Methodology

This report is intended to provide a summary of some of the key insights generated 
throughout the conversation. 

Further detail can be found on the conversation page. Please contact Rona Laity (Cornwall 
Council) if you require access to this page. 

This report

Some of the analysis references original responses from 
the crowd, as depicted in the image on the left.  
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A summary of what the crowd said

Key Findings 

The opposite of isolation and loneliness is belonging.

Community is all about belonging, being part of something, supporting others and also being 
supported. Throughout the discussion ‘to belong’ and  ‘belonging’ were key themes that were 
expressed.

A majority are not aware of local services and groups that could help. 

Lack of awareness is the main issue that is preventing current community based services and 
groups from having a greater reach. The crowd said lack of marketing and publicity and also 
a lack of knowledge of where to look were the cause. It seemed that those under 50
preferred searching online whereas over 50s used community boards and leaflets.

Coffee mornings were universally liked as a method of creating community.

It may seem simple, but coffee mornings were very popular with the crowd. The other 
critical support identified was an improved transport offer. 

After friends and family, the local GP was seen to be an access point for the 
conversation about loneliness. 

Friends and family were seen as the first port of call due to the familiarity and already 
established connections, however when explicitly asked if friends and family were not on 
offer the crowd said they would speak to a GP.
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Participant Snapshot 

An overview of who took part in the discussion

Over half of the participants were 

located in Cornwall, the rest 

from regional areas outside 

Cornwall

Nearly 50% of the participants 

already volunteered in some 

capacity

The majority of participants were 

aged between 36 - 65
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A note on interpreting the data

Popularity and consensus

Some of the information we present refers to popularity and 
consensus.

During the exercise the crowd were asked questions and for some 
of the questions they could provide a response in ‘free text’, 
rather than selecting from a discrete list of options e.g. ‘Yes’ or 
‘No’.

For these types of questions, after they answered, we then 
presented them with two responses that other participants had 
written and asked them to vote on which option they most agreed 
with. They were presented with pairs of responses again and 
again until the time for that particular question ran out.

In this way we can measure:

• popularity, i.e. the percentage of times a response was 
chosen when it was paired against its competing 
response; and,

• consensus, i.e. the percentage of people associated with 
that popularity percentage.

e.g. If an idea is chosen 100% of the time by 10% of people we 
have high popularity, but low consensus. If an idea is chosen 60% 
of time by 80% of people then it is relatively popular and there is 
high consensus with this popularity. 
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Reviewing the findings 
Looking into perceptions of loneliness and 

social isolation in Cornwall
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Community
What does the word community mean to you?
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A local group of 
people helping and 

supporting each other.

Local friendly people.

A place that I live 
where people live and 
care for each other, it 
has a sense of place 
and being. A place of 

belonging and 
support.

A sense of belonging 
and spirit to its 

occupants.

The meaning of community

A sense of belonging was a key theme which resonated across all participants.
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“Equality, being on 
the same page”

“Belonging is a 
feeling of being 

equal to others with 
a value for oneself” 

“Care and attention 
from those around 

you”

“Having someone 
around who cares 

about you, someone 
who looks in on you 
and/or phones and 
generally takes an 

interest in how you are 
and what you are 

doing” 

“Feeling part 
of 

something”

“Attention 
and 
affection” 

The meaning of belonging 

This conversation highlighted that ‘belonging’ is fundamental in combating loneliness

Being part of a community, 
being listened to and 
respected were all components 
of what it means to belong.
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Loneliness
What do you think it means to be lonely and 
isolated? 
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Top-of-the-mind thoughts across all age groups about loneliness

Why do you think people become lonely and isolated in the area where you live?

Lack of connection with local community and poor personal health identified as main factors contributing to 
loneliness

Changes in health resulting 
in reduced ability to 
physically connect with 
community groups

Lack of connection with 
those within their 
community, either through 
loss of friends/family or not 
having connections in the 
first place

Top responses Themes
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Support
What existing community groups are you aware 
of?
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Top-of-mind thoughts what people would do to ease loneliness

If you wanted to do something for someone who is lonely what support would you need?

Social groups or group activities that develop a wider network were identified as favorable options people 
would like help with to ease their own sense of loneliness

Network 
Friendship and families

Social
Creating social 
clubs/groups and 
opportunities to engage 
with people who share 
your interests

Befriending
A befriending scheme 
was specifically 
mentioned
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Mentioned  several 
times throughout the 
discussion

Most mentioned 
charity associated 
with loneliness

Lack of knowledge 
about local groups

Existing local projects combatting loneliness

Can you tell us about any local projects that seem be effective in easing loneliness?

The majority of participants were not aware of local projects, those that were aware mentioned coffee 
mornings, local libraries and the charity Age UK.

Top responses
The pages that follow 
provide a breakdown of what 
the crowd said was available 
in their local community. 

The information has been 
organised according to the 
postcodes that are allocated 
to each Integrated Care 
Community, as described in 
Cornwall’s Sustainability 
Transformation Plan (STP).

Please note – the language 
used is the crowds own, we 
have not altered terminology 
to reflect our own knowledge 
about what is available in 
each locality.
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1 - Local services in Penwith (West)

Can you tell us about any local projects that seem to be effective in easing loneliness?

1

2
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2 - Local services in Kerrier (West to mid)

Can you tell us about any local projects that seem to be effective in easing loneliness?

1

2
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3 - Local services in Carrick (Mid)

Can you tell us about any local projects that seem to be effective in easing loneliness?

1

2
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4 - Local services in Mid Cornwall (Mid to East)

Can you tell us about any local projects that seem to be effective in easing loneliness?

1

2
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5 - Local services in North Cornwall (North)

Can you tell us about any local projects that seem to be effective in easing loneliness?

1

2
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6 - Local services in East Cornwall (East)

Can you tell us about any local projects that seem to be effective in easing loneliness?

1

2
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Gaps and ideas for new community projects

Do you have any ideas for a local project that might ease loneliness?

Coffee mornings were the top suggestion from participants
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Awareness of support
How do people find out about what exists?
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Are you aware of any existing 
community groups or 

schemes that visit people on 
a one to one basis?

No: 76% 

Yes : 
24% 

Are you aware of any 
existing community groups 

or schemes that offer 
psychological support and 

help people to change 
their thinking?

Yes : 
16% 

No : 
84% 

Are you aware of any existing 
community groups or schemes 

that help people to access 
technology?

Yes : 
35% 

No : 
65% 

Are you aware of any existing 
community groups or schemes 
that help people to get out 

and about?

Yes : 
39% 

No : 
61% 

Are you aware of any existing 
community groups or 

schemes that link people 
who have shared interests 

together?

Yes : 
31% 

No : 
69% 

Communication/promotion of local community groups and services was identified as 
being the main reason for participants lack of awareness of local services.

Awareness of existing services

There is an opportunity to increase awareness about what is available



25

If friends or family were not available, 
the majority cited their GP as being 
the next confident. This was followed 

by neighbours and then online 
communities.

Over 74% of residents said if they felt 
lonely that they would talk to friends 

or family.

Friend/family GP 

If you were feeling lonely, who would you speak to?
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Age 18 - 50 Age 51+

Sources of information

If you felt lonely, how would you find help?

Online proved to be the first port of call for finding out what is available, closely followed by local places 
(library, church/chapel/village magazine), with views driven by two distinct participant groups.

The younger 
participants 
prefer online 

options

The older 
participants 
would use 

local centres 
first

All 
participants 
would look 

to local 
centres for 

help

Age 18 - 50 Age 51+

Look 

Online

P
o

p
u

la
r
it

y
 

Consensus Consensus 

Community 
message 
boards

Google 

it

Local 
community 

centres
Go to library, 
church, read 

village 
magazine

Contact local 
bodies to find 
organisations  
and what help 

is available 

Local library, 
volunteer 
bureau

Go to library, 
church, read 

village 
magazine

Community 
message 
boards

0% 100%100%

0
%

0%
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Many participants mentioned looking online for help, outside of standard searches it was clear all age groups 
would turn to certain charities to look for support. 

Age 18 – 50 Age 51+

Sources of information online

Other than Google are there any websites that you find helpful?
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Key themes:

Both age groups agreed that 
leaflets were a good  method of 
communication01
Community noticeboards and 
local shops, were accessible for 
both age groups02

Improved online website and 
information was only mentioned 
by those over the age of 5004

Information delivered to the door 
was only mentioned by those 
over 5003

Improving information and awareness of community services

How could we be better at promoting what is on offer in your community?

Ideas for increasing promotion vary by those over and under 50. People under the age of 50 were more 
likely to be engaged in different areas of the community and would more willingly receive information both 
online and offline. In contrast people over the age of 50 preferred information delivered to their door.

Age 18 – 50 Age 51+
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What additional support is needed for 
community groups?
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Do you ever get 
involved in 
community groups 
or volunteering? 

What do you think 
stops you from 
doing more with 
your community?

Volunteering

Exploring availability and the barriers to volunteering

Although 50% of 
participants volunteer, 
only 12% of 
participants volunteer 
regularly. Lack of time 
and not knowing where 
to start (awareness 
and communication) 
are the main reasons 
why they are not 
volunteering.

83% of people are  
interested in getting 
more information how 
to get started in 
offering community 
support.
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Volunteers are currently supporting their 
communities and a variety of ways

• Join in with village events and help out
• Visit my neighbor who lives alone
• Local theatre/quiz nights
• Help neighbours
• Sometimes work at the food bank, because our 

current government are heartless
• Help old people, take them out
• Bake sales
• Attend as a volunteer at dementia friends, have been 

a mentor for isolated/bullied children to rebuild 
confidence

• Coffee morning.
• PTA
• Help with computer classes
• Part of a local arts club
• WI
• Mum and toddlers group
• Sports groups
• Choirs
• Walking groups

“Volunteer, but not anymore as I got 
fed up with the fixation on raising 
funds rather than achieving anything.”

“Nothing, I’m a 
loner.”

“Nothing, I’ve 
never felt 
connected to this 
community.”

“The only time I 
did the response 
was minimal.” 

“I don't really. I am very 
ill and don't get out much 
so my friends and family 
are my priority and 
support network, I don't 
have the ability to mix 
with my community and 
it is not a priority.”

Volunteering

Do you volunteer? If you do, what do you do?
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Supporting communities to do more

What type of support would have helped groups you have been involved in?

85% of people agreed that the loneliness and isolation is something that the Council should spend money on. 

The crowd told us that there are lots of ways that the Council can provide support to community groups:

86% 

Marketing and 
promotion

60% 

Direct funding

77%

Management and 
finances

85%

Coordination of 
resources

76%

Coaching and 
leadership 
support

79%

Access to 
volunteers

What types of 
support do 
community 

groups need?

76%

Staff training

77%

Management of 
finances
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Key learnings and considerations
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Conclusions

Final thoughts for the Council to consider

The term 
belonging is 
universally 
understood

Belonging is seen as the 
opposite meaning to 

loneliness and isolation, 
the epitome of what 

community is and should 
be about.

Could the council focus 
in on this language and 

promote a sense of 
belonging in current 

services/groups?

Current services 
need a 

promotional boost 
(online under 50s 
and offline over 

50s)

There was little 
knowledge amongst the 

group of available 
services or where to look 
for help if they needed 

to

Can the council invest 
more in getting the word 
out about local services? 

Leaflets was the 
universally accepted 

method and in particular 
for the over 50s whereas 
online/social media was 
preferred for the under 

50s   

Coffee mornings 
were seen as a 
way to create 
community

Coffee mornings, 
alongside other 

community groups 
providing various 

activities were seen as 
popular and easy way to 
create community and 

prevent loneliness.

Could the council help 
the local community to 

create and publicise 
more community 

activities and groups to 
reach a wider audience?

GPs are seen to be 
confidants

After friends and family, 
the GP was the next  to 

be confided in about 
loneliness and isolation. 

What is the role of the 
GP in connecting 

communities to services 
/ offers that reduce 

loneliness and isolation?

A new way of 
engaging

Loneliness and what 
helps varies both by 
locality and by age 

group

How can the Council 
tailor future engagement 

and solution 
development to these 

different groups of 
customers?
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